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A N  E V O LV I N G  L A N D S C A P E

Today’s Payments 

Ecosystem



Why Digital Wallets?

1PYMNTS August 15, 2024 “Big Spenders: Nearly Two-Thirds of Gen Z Spend More When Using Digital Wallets” (link)

» Convenience: It’s more convenient to carry and 

frees up pocket space. Plus, multiple types of 

cards can be stored in the digital wallet.

• Nearly two-thirds of Gen Z shoppers report higher 

spending when using digital wallets1 

» Extra backup: Cardholders can make payments 

at most retailers without a physical wallet.

» Safety: Digital payments have the added 

protection of data encryption and tokenization, 

making them safer in many ways than traditional 

debit or credit card transactions.

31%
additional spending 

by digital wallet users 

compared to non-users1 

https://www.pymnts.com/mobile-wallets/2024/big-spenders-nearly-two-thirds-of-gen-z-spend-more-when-using-digital-wallets/


» What is PazeSM? 

Paze is an online checkout 

experience/solution that makes it 

easy to make purchases. 

Offered by participating banks 

and credit unions, Paze 

customers can check out online 

without having to share actual 

card numbers with the merchant.

Bank-Centric Digital Wallet



H O W  A N D  W H Y

Consumer Behavior 

and Payment Trends



Why Consumers Prefer to Pay Their Way

Confidential and Proprietary | 2024 DFS Services LLC

*451 Research, part of S&P Global Market Intelligence Global Payment Survey, commissioned by Discover Global Network, Q12024

75%
of consumers are likely to complete a purchase by 

using their preferred payment method*

52%
of consumers consider a commitment to supporting 

small / local businesses a factor affecting digital 

payment provider choice*

58%
of consumers are likely to complete a purchase 

because of their ability to skip the line and pay 

directly with a sales assistant’s mobile device*

of consumers prefer a 

contactless method when 

making payments in-person*

58%



% of global 
population

Spending 
power

A L P H A

19.5%

10.6%

G E N  Z

24.6%

17.1%

M I L L E N N I A L

22.9%

22.5%

G E N  X

18.3%

23.5%

B O O M E R S

12.1%

20.8%

S I L E N T  G E N

2.6%

5.5%

Total spending: $57.6 trillion Gen Z is expected to lead 

global spending growth, 

adding $9 trillion by 2034.
Source: NielsenIQ, World Data Lab | Data is for 2024

Generational Preferences



Security in Payments

Source: Paper, Plastic or Pixels: Payment Preferences by Generation (link)

of Gen Z expressed 

concerns about the 

security of digital 

payment types

32%
of Baby Boomers 

expressed a high level 

of apprehension about 

the security of mobile 

payment sources

43%

https://www.kantar.com/north-america/inspiration/research-services/payment-preferences-by-generation-pf


Market Adoption

Source: Discover® Global Network Study: Slow Payments and Fraud Prevention Are Pivotal Growth Opportunities in Consumer and Merchants Segments (link)

75%

of merchants see diverse 

payment options as 

drivers of success.

61%

of merchants view 

payments as highly 

strategic for competitive 

differentiation.

75%

of merchants see fraud 

prevention as important 

for success.

https://investorrelations.discover.com/newsroom/press-releases/press-release-details/2024/Discover-Global-Network-Study-Slow-Payments-and-Fraud-Prevention-Are-Pivotal-Growth-Opportunities-in-Consumer-and-Merchants-Segments/default.aspx


L O O K I N G  A H E A D

The Future 
of Payments



Key Takeaways

Executive Summary

Beyond the Billfold: What to Know About 
Today's Digital Payments

» Digital wallets drive convenience and security
Consumers, especially Gen Z, are embracing digital wallets for their ease of use, ability to 

store multiple cards, and enhanced security through encryption and tokenization.  

» Payment preferences influence purchase decisions
Consumers are more likely to complete a purchase when offered their preferred payment 

method, with factors like supporting local businesses and seamless checkout experiences 

playing a role.

» Payment flexibility is critical for consumers and merchants
Consumers prioritize payment choice, speed, and security, while merchants recognize 

diverse payment options and fraud prevention as key drivers of competitive success.
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